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As a fully integrated environmental services company, 
PHILIP ENVIRONMENTAL has taken a leading role in pio- 
neering a new generation of waste management systems 


and technologies. 


These initiatives have led to the inauguration of a new 
operating division - PHILIP UTILITIES MANAGEMENT 
CORPORATION (PUMC) - to provide sound, cost-effec- 
tive alternatives in water and sewage management. The 
scope of these professional services are world-wide, with 
the focus on providing contract operation, design and 


construction expertise to municipalities and large scale 
industrial operations. 


PHILIP UTILITIES offers a broad range of design, build- 
ing and operations expertise to municipal and industrial 
clients. It’s this commitment to delivering relevant, long- 
term environmental management 


solutions that makes PHILIP what The 4 Li @ 


it is today - a New Generation TO TILITIE § 


Environmental company. 


a division of PHILIP ENVIRONMENTAL 
Recycling Solutions for Every Environment 


PHILIP UTILITIES Head Office: 651 Burlington Street East, P.O. Box 423, Depot |, Hamilton, Ontario,Canada L8L 7W2 Phone: (905) 544-6687, Fax: (905) 548-8444 
Toronto Office: P.O. Box 366, Toronto, Ontario, Canada M5X 1E2 Phone: (416) 364-2256, Fax: (416) 364-253. 


Westcam, a division of Istek Inc., 
manufacturered the gyro-stabi- 
lized mounting system that 
helped helicopter mounted cam- 
eras hold a steady bead on O.]’s 


Los Angeles freeway ride. 
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Comtek Advanced Structures Ltd. sym- 
bolizes the future of the Hamilton- 
Wentworth economy. A new company, 
Comtek specializes in aircraft compo- 
nents made from composite material, a 
state-of-the-art product used in tennis 
racquets, Indy 500 race cars and airlin- 
ers. Composite has been touted as the 
material of the 21st century, much the 
same way iron was for the 19th and 
steel for the 20th centuries. This high- 
tech product, almost unknown 10 
years ago, holds enormous potential 
for future development. 

Comtek is housed in the Greater 
Hamilton poconoleny Enterpris 
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@ Numerous, quick-growing small 
and medium-sized companies 

m The world-renowned research facil- 
ities of McMaster University 

mw The training capabilities of 
Mohawk College 

m The regional government’s ambi- 
tious yet realistic strategy for busi- 
ness development 


NOLTIWWVH 


The regional government’s strategy 
relies on the recommendations of the 
Renaissance Project, which envisions 
growth for firms in the environmental, 
health care, advanced manufacturing, 
tourism, and food and beverage sectors. 
Such plans depend on Hamilton’s recog- 
nized economic strengths. 

Hamilton-Wentworth’s location 
allows for easy access to major markets 
in Canada and the central and eastern 
US. A population of 100 million people 
and cities such as Toronto, Montreal, 
Chicago and New York lie within a 800- 
km (500-mile) radius. 

The region is exceptionally well served 
by all modes of transportation. 
Hamilton’s port handles more cargo thé 
Toronto’s. Major four-lane hig 


ly overlooked and undervalued. 
Virtually all Canadian homes, ware- 
houses, office buildings and driveways 
contain something that came from 
Hamilton. The most obvious item ts 
steel, used to build modern skyscrapers 
and to make household appliances, 
office furniture, cars and “tin” cans. 
But belying its steel-based past, 
Hamilton and the surrounding region 
now house many technology-driven 
firms with worldwide reputations in 
their fields. As the region moves for- 
ward, these firms will lead the way. 

Despite the recession and the restruc- 
turing of the steel industry, Hamilton 
remains a prosperous place. The 
regional per capita annual income 
exceeds the 1993 Canadian average of 
$17,600. And employment remains sta- 
ble. According to the latest figures, the 
unemployment rate for the Hamilton 
was 8.2% —lower than the Ontario 
average of 9.2% and the national aver- 
age of 10.2%. 

Five interconnected components 
drive the engine of growth for the 
region’s future: 


Traditional industries such as steel 
and other manufacturing 
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Medical Research 


at McMaster 


McMaster University’s Faculty of 
Health Sciences has earned an enviable 
reputation for the quality of its 
research. This excellence has enabled 
Hamilton to become a centre for clini- 
cal trials, thereby creating jobs. 

In early 1993 the Philadelphia-based 
Institute for Scientific Information (ISI) 
reported that in the field of heart and 
lung research, McMaster’s faculty and 
its partner teaching hospital posted the 
second-highest number of collective 


No one is an island! 


citations per research paper of any 
institution in the world. (By compari- 
son, Stanford University placed fourth 
and Harvard University was fifth.) 
Previous ISI reports ranked McMaster 
first in clinical, medical and immuno- 
logical research in Canada. 

That reputation pays dividends. For 
example, HOPE—Heart Outcomes 
Prevention Evaluation, a new major 
international clinical trial for the pre- 
vention of heart disease and strokes— 
was launched in January. 

In July a $26-million study, one of 
the most extensive ever run out of 


challenge. Especially if you’re a sole proprietor! Who do you turn to when 
you want to bounce around new ideas? Where can you get sound business 
advice? How can you grow while keeping your overhead costs in line? As the saying 
goes, you can’t do it all yourself but there is an answer. Through the initiative of the 
Region’s Economic Development Department, the Greater Hamilton Technology 


Starting a new business is difficult and keeping it running profitably can bea "Fes 
eZ 


Enterprise Centre (GHTEC) provides expert counselling, seminars, infrastructure and 
competitively priced rental space for entrepreneurs looking to make that next step 
from home-based business to growth-oriented enterprise. It’s an exciting, nurturing 
environment for innovation and expansion and if you’d like more information, call 
the Economic Development Department at (905) 546-4447 or fax us at (905) 546-4107. 
You can also call GHTEC direct at (905) 689-2400. 
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Innovation 
Research Centre 


To survive ahd thrive in today’s 
competitive global marketplace, 
every business needs to be cre- 
ative, innovative and cutting edge. 
Finding out what works and what 
doesn’t is the goal of McMaster’s 
Innovation Research Centre, 
Canada’s first university-based 
centre dedicated to conducting 
leading-edge research into the 
management of innovation. 

Building on McMaster’s reputa- 
tion as the “most innovative” uni- 
versity in Canada, the centre was 
established to stimulate cross-fac- 
ulty research in innovation and 
provide a core of expertise for 
business and industry to tap. 

“There is no other business 
school in the country that has a 
third of its faculty engaged in 
management of innovation 
research,” says centre director 
Christopher Bart. “We now have 
a resident core of academics work- 
ing to bring current, advanced- 
level, state-of-the-art tools to the 
corporate world.” 

More than 30 working papers 
have been produced on everything 
from hiring innovative employees 
to managing creativity to shorten- 
ing the lead time for new prod- 
ucts. The centre has also estab- 
lished an e-mail link with 
researchers around the world, and 
plans to roll out its findings to 
government, business and industry 
at a national conference next year. 

Says marketing professor Robert 
Cooper, “As a business, you want 
to make sure you have it right, 
and you want to make sure you 
get it out there fast. McMaster’s 
Innovation Research Centre is the 
stimulus we need to identify the 
critical factors for success in the 
innovation age.” ge 


nbuneed te ote for helping 
ple sui ive a heart attack on 9,000 


In August, Hamilton Civic Hospitals 
and McMaster University joined forces 
with a California-based firm, Tempus 


Medical Inc., to launch Hamilton’s first 


biotechnology company, Vascular 
Therapeutics Inc. In its first two years 
the firm is expected to inject $4 million 
dollars into the local economy and cre- 
ate 20 immediate jobs. 


There is a well-worn path between 
McMaster’s research laboratories and 
the shop floors of local businesses. 
Thanks to public- and private-sector 
support, the Faculty of Engineering has 
set up industrial research chairs in vari- 
ous fields. These include process con- 
trol, polymer production technology 
and environmental engineering sys- 
tems, as well as several branches of 
telecommunications hardware. 

Recently, General Motors of Canada 
Ltd., Hayes Dana Inc., Westinghouse 
Canada Inc., Liburdi Engineering Ltd., 
Fabris Manufacturing, Sensors 
Adaptive Machines Inc., and Husky 
Injection Molding System, donated 
money to establish a new chair in pre- 
cision machining. 

Additional support came from gov- 
ernment sectors such as the Manufac- 
turing Research Corp. of Ontario and 
the Ottawa-based Natural Science and 
Engineering Research Council. 


Research may set the future direction 
of manufacturing, but current perfor- 
mance depends on training existing 
employees. That’s where Mohawk 
College comes in. 

Mohawk ranks first in technological 
training in the number of faculty and 
students, as well as the breadth of 
courses offered. The Technology 
Transfer Institute (TTI) is the centre- 
piece of Mohawk’s recent initiative to 
train local industrial workers. Since its 
inception in 1991, the institute’s 
annual revenues have jumped twenty 


fold to $2 million. 


Its largest component, a four-year 
“multiskilling” program for Stelco, wil 
train 1,000 mechanical and 400 elec 
cal tradespeople to do each other’s 
jobs. Each year workers will spend five 
weeks of full-time study at the college 

Mohawk also has solved the prob-- 
lem of equipping its laboratories with 
up-to-date technology by arranging 
with major equipment vendors to sup- 
ply it with their latest machines. “That _ 
helps showcase their products to poten-. 
tial buyers,” says Bastel. “Nowadays, | 


employers don’t want their people © 
trained on existing equipment, but 
rather on ones they plan to buy.” 


For several generations, E.D. Smith 
Ltd. of Winona has been a fixture of 
the regional economy. In recent years it 
has expanded beyond jams, jellies and 
condiments, such as HP Sauce and 
ketchup, into pasta sauces and salsas. 
Moreover, it also produces 25 


ede wine 
its annual production « 
to the regional market. 
Stoney Ridge’s red and white 4 
have garnered numerous national 
international prizes. For example, in 


President’s Choice “Memories of” 
sauces, marinades and glazes for 
Loblaw Cos. Ltd. 

Another President’s Choice supplier 


3 4 : ; : e 
March of this year a jury of winemak- 


ers and wine writers named its Classic B 


PARADISE is JUST AROUND the CORNER 


As you enter Greater Hamilton from the west, you'll catch a glimpse of paradise - Coote’s Paradise. A conserva- 
tion area set aside for the quiet contemplation and enjoyment of nature’s diversity, it serves as a reflection of the 
variety and abundance of the Region; a nurturing environment for both personal and business growth. 


This fertile environment has helped numerous companies grow and prosper in Greater Hamilton. New businesses 
have found the support services essential to successful development. For example, the innovative Greater 
Hamilton Technology Enterprise Centre provides expert counselling, seminars and competitively priced rental 
space for emerging companies The Business Advisory Centre offers entrepreneurs an extensive network of busi- 
ness professionals to call on for experienced advice. In addition, the knowledgeable staff of the Region’s Business 
Development Department are helpful in meeting the varied needs of business people, their families and employees. 


With an inviting array of lifestyle and recreation alternatives, close proximity to major markets and a 
vibrant community capable of supporting sustained growth, business success in Greater Hanilton is just 
around the cor _ For more eee call Greater Hamilton’s Business Development Department at 


(905) 546-4447 or fax us at (905) 546-41 
GREATER HAMILTON 
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Cabernet the best general-listed 
Ontario red wine offered by the Liquor 
Control Board of Ontario. 

The Lakeport Brewing Corp. is con- 
tinuing the proud tradition of making 
beer in Hamilton. “If we were located 
in Toronto,” says Bill Sharpe, 
Lakeport’s president and CEO, “we 
would just be another brewery. But 
being located in Hamilton, we enjoy a 
higher profile and have a closer rela- 
tion with local people. We are not just 
lost in the shuffle.” 

Almost by itself, Lakeport created 
the private-label beer market. The orig- 
inal producer of President’s Choice 
beer for Loblaw, the company recently 
introduced Master’s Choice beer for 
the A&P/Dominion/Miracle Food Mart 
supermarket chains. 

The brewery is completely modern. 
“To repair a machine, it is easier to 
plug in a laptop [to conduct diagnostic 
tests],” says Sharpe, “than to take it 
apart to see what’s wrong.” 

The various Lakeport brews are so 
popular that the company can barely 
keep up with demand. As a result, by 
early 1995 the plant will expand by 
80% to increase annual output to 


SUPPLEMENT 


about eight million cases. 


Using its own resources, the Regional 
Authority of Hamilton-Wentworth 
decided to create a place where small 
technology firms could be nurtured until 
they bloomed. The result was the 
Greater Hamilton Technology 
Enterprise Centre (GHTEC)—a modern 
3,700-sq.-m building set on a 22.3- 
hectare site known as Tech Park. It 
opened for business in the fall of 1993. 

GHTEC is a business incubator that 
provides ultramodern space, pay-as-you- 
need support services, business mentor- 
ing advice and like-minded business 
neighbors to fledgling companies. Of the 
four incubators in Ontario, GHTEC 1s 
the only one with a technology focus. 
The building also houses a National 
Research Council regional office. (In all, 
there are about 15 incubator malls in 
Canada and 500 in the US.) 

Incubators help reduce the risk of 
starting a new business. Typically, 80% 


—— 


THE GAME 
IS EASIER 
WHEN YOU 
HAVE THE 


of small businesses fail within the first 
five years. For firms nurtured in incu- 
bators, however, the failure rate drops 
to about 20%. Current GHTEC ten- 
ants provide a preview of the future 
stars of the regional economy. 

Down GHTEC’s long central hall- 
way are the offices of Westcam, a divi- 
sion of Istek Inc., manufacturers of 
gyro-stabilized mounting systems that 
hold cameras steady when fixed to heli- 
copters and planes. If you watched the 
late-night odyssey of O.J. Simpson on 
the Los Angeles freeway system, the 
Lillehammer Winter Olympics or the 
summer hit film True Lies, you’ve seen 
Westcam technology in action. In fact, 
the firm has received both a technical 
Oscar and an Emmy for its contribu- 
tions to the entertainment industry. 

The technology was developed in 
Hamilton by Westinghouse, which 
later sold it to its inventor, Noxon 
Leavitt, who in turn set up Westcam 


in the early 1970s. Westcam now 


exports more than 90% of its output, 
mainly to Japan. The company has a 
temporary office at GHTEC while 
awaiting completion next spring of its 
manufacturing facility in Tech Park. 

Across the hall is a Westcam spin-off 
company, Ptolemy International, which 
has developed the technology to dis- 
play maps, text and full-motion video 
images on the same computer screen. 
(The Westcam connection is related to 
capturing images using gyro-mounted 
technology.) “We call it integrated 
visual inventory,” says Bob Lewis, 
Ptolemy’s general manager. “It has var- 
ious commercial uses, such as pipeline 
maintenance, monitoring hydro line 
rights of way and even selling 
Caribbean vacations. An operator just 
has to point a mouse and click on a 
spot on a map to bring up a picture of 
the location and a maintenance record 
or description. 

In the past, such information was 
stored in different places. Our system 
will help people make better decisions 
because all the critical information is in 
one easily accessible place.” 

A very recent GHTEC tenant is 
Brytech, which moved its offices from 
Toronto. It produces the Can-Fog 
humidification system for offices and 
factories, which maintains proper 
humidity levels safely in a cost-effective 
and ecologically sound manner. The 
company has over 400 installations, 
including one in the huge Toronto 


ing 12 manufe \cturing jobs, the firm 
will create 40 to 50 indirect jobs in 
service, installation and engineering. 

GHTEC also enjoys broad support 
from the local business community. 
Bell Canada and Northern Telecom 
Ltd. contributed a sophisticated tele- 
phone system that serves as the centre’s 
telecommunications lifeline. Other 
firms donated office equipment and 
other services. Coopers & Lybrand 
offers no-charge mentoring advice and 
discounted accounting services to 
GHTEC-based firms. “We wanted to 
help new businesses get started by 
making available to them top-end 
accounting and accounting services,” 
says Bob Glenny, managing partner of 
the firm’s Hamilton office. “In fact, we 
don’t make any money from the fees 
we charge because we donate it back 
to the centre.” 


Philip Environmental Inc. has become 
one of the region’s legendary business 
success stories. In 1980 Philip began 
with just six employees; it now has 
more than 1,500 in Hamilton alone. 
Originally, it transported waste for 
large steel companies and other local 
firms. Then it began to recycle some of 
the loads, which led to changing their 
chemical composition—either to con- 
vert them into a useable raw material 
for other industries or to render them 
less toxic and more easily disposable. 
“We have taken a negative,” says Allen 
Fracassi, Philip’s president and CEO, 
“and turned it into a positive. We are 
now selling our technology and making 
money with it.” 

To ensure future growth, Philip is 
expanding its services and moving into 
new and more distant markets. It has 
recently introduced a division that will 
operate municipal sewage plants under 
contract. And it has also started mar- 
keting its services and expertise in 
Latin America. 

Still, Philip remembers its roots. 
“We have enjoyed a great deal of 
support from the local community,” 
says Fracassi. “And we like being a 
partner in the region’s future econom 
ic development.” oi 


Hamilton’s 
Lakeport 
Brewing Corp. 
has created a 
niche for itself in 
the private-label 


market. 


OK&D IS INTERACTIVE... 


...with all our clients. Long before it was the latest marketing buzz word, 


we were listening to what our clients say and partnering with them in 
creating effective marketing and communications strategies. 


OK&D IS AWARD WINNING... 


...on behalf of the Region of Greater Hamilton, we recently won eight 
awards at the 1994 EDAC Marketing Canada Awards. While we’re 
proud of these achievements, we’re prouder still of developing 
advertising strategies that produce tangible results in the marketplace. 


OK&D IS EFFECTIVE... 


..in delivering results-oriented advertising and targeted marketing 
solutions in a challenging business environment. 


OK&D - delivering responsive advertising that works! 


Olynyk, King & Duda Advertising Inc. 
Telephone: (905) 525-8437 
INTEGRATED MARKETING SOLUTIONS 
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Dr. Silvia Bacchetti, Cancer Researcher, 
Health Sciences Centre 


Dr. John lia, Communications Specialist, 
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Robert Cooper, Professor of Marketing 
Michael G. DeGroote School of Business 
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